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Table 1.1 Chinese Arrivals as Reported by EU Destinations, 2014 (%) First Entry Point: 
	














































































	 ‘WENG	ZHONG	is	doing	what	his	parents	could	only	dream	of:	taking	a	two-	 week	tour	of	Europe.	The	28-year-old	from	Shanghai	has	already	been	to	France		 (‘very	beautiful’)	and	the	Netherlands	(“very	good	English”).	He	is	now	flying		 from	Schiphol	airport	in	Amsterdam	to	his	final	stop,	Finland,	where	he	hopes	to		 see	the	Northern	Lights	(“very	exclusive”).’	Instead	of	traveling	as	his	parents:	a	“20-cities-in-ten-days”	bus	tour,	Weng	Zhong	is	one	of	what	is	currently	known	as	the	New	Wave	or	millennials	(born	after	1980),	wealthy	and	roaming	(mostly)	independently	(FreeNewsPos.com,	2014).	Although	tours	of	this	nature	still	hold	true	to	most	Chinese	tourists	on	their	first	trip	outside	of	Hong	Kong,	Macau	or	Taiwan,	roughly	a	third	of	Chinese	millennials	are	now	organising	their	own	travel,	spending	more	and	staying	longer	at	a	destination.	They	are	said	to	be	more	individualistic	with	regard	to	communication,	wealth,	culture	and	attitude.	“Our	generation	focuses	more	on	concepts	like	individuality	and	freedom”,	according	to	Alan	Meng,	a	Chinese	millennial,	post-graduate	student	studying	in	the	UK.	This	notion	is	also	shared	by	Lu	Xiaoming,	a	30-year-old	web	magazine	editor	for	a	live	music	promotions	enterprise	in	Shanghai,	who	said…		




























































































		 The	Chinese	millennial	students	make	up	a	substantial	amount	of	the	current		 international	student	body	at	universities	throughout	the	Netherlands.	There	are		 numerous	higher	educational	institutes	in	Western	Europe	where	these	students		 could	possibly	choose	to	study.	The	researcher	wants	to	know	why	Chinese		 millennial	students	elect	to	carry	out	their	studies	in	the	Netherlands.	
1.4.3	 SUB-PROBLEM	#3		































































































































































During the initial phases of this emergent study, I wanted to see if the methods I had chosen to 
use would provide me with the required information to gain further insight into the research 
problems. Hence, preliminary data collection took place using the proposed methods (see Table 
3.2), but with a very small sample, in order to examine the approach selected and identify any 
details that needed to be addressed before the main data collection started. Although I was 
vigilant not to read too much into the findings of the prior ethnographic phase, the insights gained 
were very useful as they provided valuable information about the approach and methods chosen.  
Firstly, the change in focus turned out to be an effective one. Due to the fact I am Dutch (by 
naturalization) there were no linguistic challenges as with the French participants. In retrospect, I 
should have done this from the beginning, but I guess I could not have known that gaining access 
to the French tourism industry would have been so frustrating.  
In the pilot phase, I focused on the main cities in the Netherlands. I have conducted a second 
focus group discussion with 13 PhD students from Zhejiang University in China. These students 
were visiting the Netherlands upon invitation from NHTV University. Besides the focus group 
discussion, I also had the opportunity of visiting attractions and places of interests with them in 
the Netherlands.   This has supplied me with rich data regarding their interests in the Netherlands 
and I was pleased with some observations that I made. 
The 2nd China-Meetup seminar that was held at the NHTV University was also very important for 
my study and I gained a wealth of knowledge about the Chinese millennial students and their 
attitude towards the Netherlands.  
I attended a lecture by Professor Kloet from the University of Amsterdam. Professor Kloet spoke 
about Chinese Youth Culture. I was also able to speak personally with him about his visits and 
experiences in China. 
I visited Amsterdam with a Chinese millennial student studying in France. We spent the weekend 
visiting interesting places and attractions of her choice in and around Amsterdam. This was 
another very rich source of information which has certainly opened up some interesting 
possibilities for further investigation. 
I presented my studies – so far – at the 26th Nordic Symposium for Tourism and Hospitality 
Research which was held in Falun, Sweden, from October 4 – 6, 2017. Here I also spoke with 
fellow researchers. I attended one very interesting study by Klaes Eringa & Shenghan Zhou, who 
talked on “Leeuwarden in front of the Camera: Cultural differences in destination image 
photography”.  It was interesting to see how they use photography to take a cross-cultural view of 
the image of the destination from both a Chinese and a Dutch perspective. This provides an 
insight into what Chinese visitors to the Netherlands are looking for at this destination. In this 
study, it became clear that Chinese tourists’ value clean environment, which is reflected in the 
number of pictures that the Chinese students took of clear blue skies and sunshine. They 
particular value this because it is an attribute that is not found in the major cities of China where 
they originate. They also took scenes of water and activities on the water. The Dutch are “Water 
Managers”, and this fascinates the Chinese, apparently. The pictures that Chinese students took of 
the city of Leeuwarden were compared with the pictures that the Dutch students took of the city. 






























Chinese	Millennials:	The	term	“Millennial”	as	defined	by	the	Pew	Research	Center	are		 those	born	after	1980	and	who	came	of	age	in	the	new	millennium.	In	China,	this		 cohort	represents	385	million	people,	or	28.5%	of	the	population,	according	to		 the	US	Census	International	Database	(in	CKGSB,	2014).	These	are	sub-divided		 into	two	distinct	categories:	post	80s	(balinghou)	and	post	90s	(jiulinghou).	









Naturalistic	Inquiry:	 as	stated	by	Lincoln	&	Guba	(1985),	is	an	approach	to		 understanding	the	social	world	in	which	the	researcher	observes,	describes,	and		 interprets	the	experiences	and	actions	of	specific	people	and		groups	in	societal		 and	cultural	contexts	(Lincoln	&	Guba,	1985).	
Neo	Confucianism:		is	the	name	often	used	to	refer	to	the	revival	of	the	various	strands		 of	Confucian	philosophy	and	political	culture	that	began	in	the	middle	of	the	9th		 century	and	reached	new	levels	of	intellectual	and	social	creativity	in	the	11th		 century	in	the	Northern	Song	Dynasty	(Metzger,	1977).	The	first	phase	of	this		 revival	of	the	Confucian	tradition	was	completed	by	the	great	philosopher	Zhu		 Xi	(1130-1200)	and	became	the	yardstick	for	future	Confucian	intellectual		 discourse	and	social	theory.	
Bricolage/Bricoleur:	In	their	handbook	of	Qualitative	Research,	Norman	Denzin	and		 Yvonna	Lincoln	describe	the	multiple	methodologies	used	in	qualitative	inquiry		 (Denzin	&	Lincoln,	1994,	p.2).	The	qualitative	inquirer	as	bricoleur,	is	one		 who	is	‘adept	at	performing	at	a	large	number	of	diverse	tasks,	ranging	from		 interviewing	to	observing,	to	interpreting	personal	and	historical	documents,	to		 intensive	self-reflection	and	introspection…	[and	one	who]	reads	widely	and	is		 knowledgeable	about	the	many	interpretive	paradigms	(feminism,	Marxism,		 cultural	studies,	constructivism)	that	can	be	brought	to	any	particular	problem.’	









International	Students:	The	Organisation	for	Economic	Cooperation	and	Development		 (OECD)	states	that	international	students	are	those	who	have	crossed	borders		 for	the	purpose	of	study,	while	the	UNESCO	Institute	for	Statistics,	the	OECD	and		 EUROSTAT	define	international	students	as	those	who	are	not	residents	of	their		 country	of	study	or	those	who	received	their	prior	education	in	another	country		 (OECD,	2013).	




























































































Table 2.1 High–Context Versus Low-Context Cultures 	
Theme  High-Context Cultures Low-Context Cultures 
	
Values Place high value on tradition 	 Seemingly less value placed on tradition 	
Relationships Promote long-term, deep 
relationships		 Relationship is short-term, less shallow  
Communication style Rely on: non-verbal 




Communication is explicit and 
lack additional context 
Formality Indirect; avoid confrontation; 
rejection construed as non-
explicit communication 
 
Direct and confrontational in 
communication 
explanation Minimum of explanation 
needed 
 
Maximum explanation is 
needed 
Identity  Collectivistic in nature; group-
oriented; value harmony 
within group 
 
Individualistic: independent of 
others; value own needs 
Group orientation Strong boundary within the 
group: one fits within a specific 
group 
 
Detailed information within 
message; non-group 
orientated 
Belief system Belief: set in tradition; thus, 
slow to change 
 
Mind/beliefs non-traditional / 











Table 2.2:   Comparison of Low-Context Cultures and High-Context Cultures: Netherlands 































	1,395,193,586:	Male:	51.9%	=	724,359,718		Female:	48.1%	=670,833,895			Surface	area	 	 	41,540	km2	 	9,598,089	km2		Population	density		 	497	people	/	km2	 	145.4	per	km		Official	languages		 	Dutch,	Frisian	(in	Friesland)	 	Chinese:	Mandarin;	Cantonese	 		Religion	 	 	45%	no	religion,	27%	Roman	Catholic,	17%	Protestant,	6%	Muslim,	1%	Hindu,	1%	Buddhist.		























	 ‘They	have	become	very	internationalist	in	their	outlook,	and	they	are	strongly		 affected	by	global	trends.	Likewise,	they	are	very	pragmatic	and	materialistic,		 largely	concerned	with	living	the	good	life	and	making	money.	The	third		 competing	influence,	most	often	called	nationalism	in	its	more	extreme	form,		 represents	a	broader	impulse	and	encompasses	not	only	the	defense	of	China		 against	perceived	enemies	from	abroad,	but	also	the	kind	of	love	of	country	and		 self-sacrifice	in	support	of	those	most	in	need	that	was	evident	in	the		 volunteerism	that	followed	the	earthquake.’	(Rosen,	2009:	361).	In	order	to	comprehend	the	complexities	and	contradictions	among	Chinese	millennials,	de	Kloet	&	Fung	(2016)	stress	the	importance	of	avoiding	generalisations	and	fixed	definitions	of	what	Chinese	youth	is	or	is	not.	This	is	corroborated	by	Cockain	(2012),	who	writes	in	his	book	on	urban	youth	in	China,	that	a	more	empathetic	understanding	of	youth	should	be	adopted	that	defies	easy	binaries	and	generalisations:	










































































































































































































Table 3.1: Guba’s Comparison of Prevailing Paradigms – Basic Philosophical Assumptions Regarding 
 Paradigms.  	



































































































Table 3.2: Common Ontological Difficulties in Tourism Studies Indicators for the Interpretation of 















































































































Why	 do	 Chinese	millennial	 students	 /	 tourists	 choose	 to	 visit	 the	
Netherlands	(Western	Europe)?	
	









	During	their	stay	in	the	Netherlands	Chinese	millennial	students	are	in	close	contact	not	only	with	the	Dutch	students	but	also	with	other	 international	students.	They	are	also	involved	with	a	somewhat	different	society	 than	 that	of	 their	homeland.	They	have	 to	adapt	 somehow	 to	 living	 in	 the	 Netherlands,	 and	 this	 could	 have	 an	 effect	 on	 their	development	and	demeanor	on	their	return	to	China.	The	researcher	would,	therefore,	like	to	learn	what	the	consequences	of	their	stay	in	the	Netherlands	are	on	their	exhibited	personal	interests	and	behaviours.	
SUB-PROBLEM	#5	



















































































































































































































2. How	have	you	adapted	your	(pedagogical)approach	to	your	Chinese	students?	3. What	are	some	of	the	noticeable	differences	between	the	Chinese	student	and	other	millennial	students?	4. What	activities	/	do	Chinese	students	have	outside	of	their	academic	life	/	What	do	they	do	in	their	spare	time?	5. What	particular	accommodations	/	facilities	are	available	for	Chinese	students?	6. What	is	your	experience	with	Chinese	students?	7. What,	if	any,	are	some	of	the	challenges	these	students	face	during	their	stay	/studies	in	the	Netherlands?	These	questions	are	meant	to	elicit	responses	about	the	reason	(1)	Why	Chinese	students	choose	to	study	in	the	Netherlands	rather	than	in	China?	(2)	How	have	the	institute	accommodated	the	Chinese	millennials	student	during	her/his	study	in	the	Netherlands?	(3)	What	are	noticeable	differences	between	the	Chinese	student	and	other	millennial	students?	(4)	What	activities	they	participate	in	during	their	time	spent	in	the	Netherlands?	(5)	What	are	your	experiences	with	these	Chinese	students	in	particular?	(6)	and	what	considerations	are	made	for	them	during	their	studies.	With	the	exceptions	of	questions	four	and	five,	the	questions	posited	seemed	relevant	to	the	study	at	hand	and	could	provide	answers	to	sub-problems	one,	two	and	three.	
In	the	second	interview,	questions	are	asked	to	a	marketing	agency	in	Amsterdam,	as	it	is	important	to	get	an	insight	into	how	the	Dutch	capital	is	being	marketed.	It	is	also	essential	to	learn	what	strategy	the	city	adopts	when	trying	to	attract	Chinese	tourists	in	general,	as	well	as	Chinese	millennial	tourists	in	particular.	The	following	set	of	questions	was	asked	in	order	to	learn	how	Amsterdam	is	marketed	in	China	and	to	gain	insight	into	the	particular	activities	that	Chinese	tourists	participate	in	while	in	the	Netherlands.		Some	of	the	questions	that	were	pertinent	to	this	investigation	were:	




































	 “…the	search	for	clarity	and	simplicity	of	meaning	is	seen	as	illusory	because		 there	will	always	be	other	perspectives	from	which	to	interpret	the	material		 under	review.	To	seek	a	definitive	account	is,	thus,	a	misguided	undertaking.”		 	 	 	 	 	 	 	 (Humes	&	Bryce,	2003)	This	considered,	discourse	analysis	informed	by	Foucauldian	or	other	poststructural	theory	attempts	to	elude	the	replacement	of	one	‘truth’	for	another,	acknowledging	that	“there	can	be	no	universal	truths	or	absolute	ethical	positions	[and	hence]	…	belief	in	social	scientific	investigation	as	a	detached,	historical,	utopian,	truth-seeking	process	becomes	difficult	to	sustain”	(Wetherell,	2001:384).	Those	who	are	poststructuralist-oriented	contend	that,	

























































































































































































































































































































































































































































































































































































































































































































































































































































Table 5.1 Evaluation of the Thematic Analysis of the Data Generated for this study: Explaining the 
Seven Main Themes, the Strengths and Weaknesses of this inquiry. 	
Themes	of	the	study	 Strengths	 Weaknesses	
		1.	The	Chinese	millennial	tourists	are	shaped	by	their	cultural	values.	These	define	their	attitudes	and	behaviour	when	abroad.		






















































































































































































	70%	 	10%	 	10%	 	7%	 	3%	
























































































































































































































































Table 6.2 Implications for Dutch Higher Education Board and Tourism  






































Table 6.3:  Recommendations for the Dutch Higher Education Board and the Dutch Tourism Industry 














































It is clear from the current study, that Confucianism is still fundamentally 
engrained in the lives and travel customs of the Chinese traveller (see 6.7.2).  
Likewise, it has been illustrated that Neo-Confucianism, which refers to the broad 
revival of Confucian thinking that emerged in the early Song Dynasty (960-1279) 
(Yao, 2000; Oxford Bibliographies, 2018) is a current practice still evident among 
Chinese millennials.  For example, Kwek and Lee (2010) claim that the belief of 
harmony is intricately related to themes such as a ‘respect’ for ‘authority’, 
‘relationship building’ or Guanxi and ‘conformity’. Additionally, the country has 
shifted from a government-controlled planned economy to a socialist market 
economy, however, the government sustains its communist grip on the economy 
by applying laws and regulations in their self-established market economy   
(Wang, Y. & Wang, Z., 2014). Given this knowledge, it would, thus, be interesting 
to see how (Neo) Confucianism, first of all, influences outbound tourism from 
China. 
Likewise, Communism is spreading not only among older Chinese tourists but also 
among younger ones (see 6.7.3). As explained by Arlt (2016) Communism is 
entwining itself into another segment of contemporary Chinese culture: 
international tourism. He argues that the past ten years has seen a sharp increase 
of more than four billion domestic trips made to sites meaningful to the history of 




However, these trips are no longer restricted to China. The past years have seen 
numerous tours emerging that retrace the footsteps of Lenin. For example, the 
Chinese Outbound Tourism Research Institute (COTRI), which spearheaded a 
research on behalf of the Engels House in Wuppertal, Germany established that 
from 2011, Chinese tour operators had already been arranging “red”-themed 
excursions through various destinations in Europe. These include Germany, the 
United Kingdom and the former Yugoslavia. Such visits featured locations linked 
to individuals related in some fashion to Communism.  Marx, Engels, Lenin and 
Tito were some of the famous leaders who practised Communism (Arlt 2016).  
Furthermore, Denton (2014) argues that Red Tourism has adopted universal 
dimensions as part of the Government’s One Belt, One Road Initiative. It is 
proliferated as a sociopolitical machinery, and is largely practiced as a shared, 
performative and ritualized occasion (Denton, 2014). 
  
Furthermore, the impact of Capitalism is visible in the Chinese tourists (see, 
6.7.1). As in the capitalist mode of production, workers are treated as mere tools 
in the productive process and technology is put to use for the purpose of enriching 
a small minority of population (Bell, 2010). In an interview, Professor Dean 
MacCannell, addresses the issue of Capitalism. According to him, “Capitalism is 
desperately trying to re-make all of tourism in its own image. But it has not yet 
fully succeeded in doing so.” For example, though recent visitors from China are 
said to be travelling more in smaller groups or independently, the majority of the 
Chinese tourists are still travelling in groups. Besides, a significant portion of their 
annual earnings goes into international travels and this is having an impact on the 
visited destination. Hence further study on the impact of Capitalism on 
destinations could assist in learning more about this phenomenon. 
Finally, Tourism is a product to be consumed, (see discussion under 6.7.4) and 




more, Consumerism will have a global impact, according to Lomas (2017). China’s 
huge population has just begun to travel, and they are also spending more as they 
go, providing a significant boost to global economies.  Disposable incomes among 
the middle-class are expected to continue their growth, and it is this group that 
will have an enormous impact on the world economic growth.  Moreover, the 
more affluent Chinese consumers become, the more dynamic the landscape 
develops. Price is no longer the only dominant factor, as these consumers 
place emphasis on brand, quality and the status of the goods purchased. What 
has become clear from the current study is that Chinese do not trust domestic 
products due to the numerous scandals in recent years. One effect of this is 
that the Chinese traveller has become keen on health and safety. Another 
factor is the ageing of the population. Health tourism to India, for example, has 
become a lucrative business. As China’s population age, they are seeking help 
to its health issues in countries like India and the United Kingdom (see 6.7.4).		
Furthermore, new health trends, such as yoga and cycling are now common-
place, both among the younger generation and the older ones. Finally, 
education is booming since the new middle-class is now able to afford this 
product, which was once only affordable for the privileged few. It is, thus, the 
drive for study-abroad programmes, that is partly responsible for the 
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BOX	4:	A	REFLEXIVE	REPORT	ON	THE	METHODOLOGY	OF	THE	STUDY	The	notion	of	“methodology	did	not	quite	ring	home	before	starting	on	this	research	journey.	Yes,	of	course,	I	had	heard	of	it	and	even	used	it	in	previous	researches	but	hadn’t	stopped	to	think	of	what	it	really	means.	I	often	confused	it	with	“methods”.	Ultimately,	I	found	this	section	to	be	most	difficult	and	I	believe	this	was	due	to	the	fact	that	I	did	not	quite	understand	it.	However,	after	studying	numerous	literatures	on	methodology:	Silverman	(2000),	Lincoln	and	Guba	(1985,	2005),	Flick	(2014),	(Patton,	2002)	among	others,	I	started	to	get	an	idea	of	the	concept	of	methodology.	I	realised	that	this	section	particularly	is	concerned	with	the	suitability	of	the	strategy/tactics	used	to	accomplish	the	indicated	objective	of	the	study.	In	other	words,	it	is	the	scheme	or	approach	that	is	taken	to	justify	the	chosen	research	method(s)	and	describes	the	process	and	participants	of	the	investigation.	What	I	also	realised	is	that	this	section	was	often	very	chaotic	and	confusing,	maybe	because	different	authors’	interpretations	vary	and	I	found	it	very	difficult	to	discern	from	these	different	interpretations.	To	this	regard,	the	quantitative	methodology	seems	less	complicated	as	this	is	rather	straightforward.	Whereas	in	quantitative	research	one	talks	about	‘statistical	analysis’	or	‘research	instruments’,	in	a	qualitative	study	the	theoretical	foundations	of	methodologies	are	discussed;	the	provisional	nature	of	the	data	chosen	and	the	non-random	character	of	the	population	studied,	are	pertinent	to	deriving	interpretations.	And	so,	at	times	I	regularly	questioned	if	I	had	made	the	right	choice	in	the	methodology.	I	was	advised	to	split	this	section	into	two	parts	as	this	would	enable	the	reader	to	discern	the	exercise	of	methods	from	the	strategic	decisions	taken.	It	was	often	very	difficult	to	know	what	to	place	in	these	sections	and	in	what	order.	I	am	usually	not	a	very	organised	researcher/person,	and	so	I	have	had	a	great	deal	of	struggle	with	this	section.	I	am,	therefore,	still	uncertain	about	chapters	three	and	four	regarding	organisation	of	the	sections.	I	will	re-read	this	section	and	make	some	alterations	so	that	things	become	clearer	for	the	reader.	Nevertheless,	I	now	have	a	better	understanding	of	Methodology	section,	especially	within	qualitative	research,	and	hope	this	will	help	me	in	my	future	research	efforts.		
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BOX	5:							A	REFLEXIVE	REPORT	ON	THE	EXERCISE	OF	METHODS		At	the	commencement	of	this	section	of	this	study,	I	was	greatly	confused	as	to	what	subjects	are	required	under	this	heading,	as	I	had	been	led	to	believe	Chapter	Four	was	set	in	stone	and	should	therefore	include	the	findings	of	the	study.	However,	my	Director	of	Studies	duly	informed	me	that	this	was	not	the	case,	and	that	this	was	a	choice	made	by	the	researcher:	it	is	a	more	constructive	way	of	dividing	the	strategy/methodology	and	the	methods	sections.	So,	this	is	why	I	elected	to	have	two	separate	chapters.		In	the	end,	it	proved	a	wise	decision,	as	during	the	process	of	writing	up	these	sections,	I	also	learnt	more	about	the	differences	between	‘Methodology’	and	‘Methods’.	In	chapter	four,	I	was	able	to	explicitly	describe	the	analysis	process	of	the	study,	which	also	helped	me	to	understand	and	organise	the	data	in	a	much	more	structured	way.	I	realised	that	it	is	much	easier	and	quicker	to	interpret	the	data,	once	the	categorization	has	been	properly	done.	After	I	had	done	the	NVivo	analysis,	I	went	over	the	data	and	the	analyses	manually	in	an	effort	to	triangulate	the	analyses.	By	combing	through	the	data,	the	themes	identified	became	even	clearer.	I	also	noticed	information	that	I	had	not	picked	up	in	the	computerized	analysis.	In	this	way,	I	had	a	better	understanding	of	the	data.		Though	this	was	the	shortest	chapter,	it	was	the	most	intensive	one,	as	analysing	such	a	fairly	extensive	amount	of	data,	both	manually	and	digitally,	was	very	time	consuming.	It	was	also	the	most	rewarding,	as	it	became	clear	how	the	themes	were	emerging	/	had	emerged.	There	were	also	some	surprises,	which	reveals	the	dynamic	nature	of	the	topic	being	explored.	One	of	these	was	the	news	that	the	Chinese	government	has	decided	to	create	a	new	Ministry	of	Tourism.	The	CNTA	was	transformed	into	the	new	Ministry	of	Tourism	and	Culture.	This	is	a	major	development,	as	this	indicates	that	the	Chinese	government	is	placing	considerable	importance	on	the	business	of	tourism.	In	so	doing,	there	will	be	a	more	focused	effort	also	to	boost	China’s	soft	power	via	tourism.	The	entire	effort	indicates	that	the	government	is	not	only	serious	about	the	role	of	domestic	tourism	but	also	about	international	tourism.	For	the	domestic	market,	it	means	a	collaboration	with	cultural	heritage	and	tourism	administrations	about	establishing	mutual	goals,	instead	of	each	organisation	setting	its	own	goals.	For	outbound	travels,	it	implies	that	China	can	go	about	enriching	/	expanding	its	soft	power	and	cultural	efforts	in	promoting	China	abroad.	
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BOX	6:	A	REFLEXIVE	REPORT	ON	THE	FINDINGS	OF	THE	STUDY		This	was	the	largest	chapter	and	I	must	admit	the	most	exciting	to	write	up.	In	chapter	five	the	findings	from	the	analysis	was	drawn	up.	In	this	section,	it	was	not	so	easy	to	define	the	most	relevant	themes	that	were	identified	during	the	analysis.	Anyway,	seven	major	themes	pertinent	to	answering	the	research	questions	were	identified.		Chinese	outbound	tourism	is	such	a	dynamic	topic,	that	even	during	this	investigation,	numerous	events	were	transpiring	that	had	consequences	for	the	study:	for	example,	the	volatility	of	China’s	relations	with	the	United	States,	and	the	trade	agreements	which	are	being	forged	as	a	result.	China’s	position	on	the	world	stage	has	risen	significantly,	as	the	nation	emerges	as	a	world	leader	regarding	the	sustainable	and	global	warming	issues	being	addressed	and	seeing	that	the	US	has	pulled	out	of	the	Paris	agreement.		I	have	realised	the	enormous	political	influence	that	is	being	exhibited	in	and	through	tourism.	Chinese	outbound	tourism	is	an	important	tool	that	is	applied	in	the	distribution	of	Chinese	tourists	throughout	the	world.	With	the	establishment	of	the	newly	formed	Ministry	of	Tourism	and	Culture,	a	major	step	is	made	by	the	government	to	show	its	commitment	to	boosting	the	tourism	industry,	not	only	in	China	but	throughout	the	world.			Another	important	factor	is	the	change	in	the	new	wave	of	Chinese	travellers,	particularly	the	millennials:	they	are	becoming	very	much	like	other	international	travellers:	they	like	to	shop,	go	to	unique	places,	and	travel	like	the	locals.	They	are	also	becoming	more	conscious	of	their	environment.	This	is	something	that	I	personally	was	not	aware	of	before	starting	this	study.		I	was	also	amazed	at	their	interests	in	learning	about	the	lives	of	the	local	population.	They	have	a	rich	history	of	which	they	are	incredibly	proud,	but	they	also	seem	to	be	interested	in	other	cultures	and	histories,	particularly	that	of	the	Dutch.		It	is	also	the	students	who	study	in	the	Europe	who	seem	to	play	a	substantial	role	in	the	research	findings.	These	students	are	‘walking	billboards’	wherever	they	go	to	study:	they	live,	study	and	travel	throughout	the	Netherlands	and	Europe.	They	also	share	their	experiences	on	social	media.	Two	ways	are	seen	to	be	crucial	in	increasing	Chinese	millennial	students	to	the	Netherlands:	one	is	to	elect	ambassadors	who	could	recruit	students	from	particularly	second	and	third-tier	cities	in	China.	The	other	would	be	to	have	them	entertain	visiting	friends	and	family	during	their	study-time	in	the	Netherlands.	Providing	them	with	Dutch	experience	is	preferred	than	bending-over-backwards	to	make	them	feel	at	home,	during	their	time	in	the	Netherlands.	
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BOX	7:	A	REFLEXIVE	REPORT	ON	THE	MULTIDIMENSIONALITY	OF	CHINESE	
OUTBOUND	TOURISM	This	is	the	central	focus	of	the	study:	the	inquiry	into	the	multidimensionality	of	Chinese	outbound	tourism,	with	a	focus	on	the	Chinese	millennial	student	to	the	Netherlands.	Here	again,	it	was	exhilarating	to	examine	the	many	dimensions	of	the	Chinese	millennial	traveller.	These	are	competition,	demographics,	economics,	technology,	culture,	nature	and	politics.		What	struck	me	most	of	all	though,	were	the	remarkable	influences	of	economics	and	politics	that	countries	employ	in	dealing	with	(international)	tourism,	especially	from	China.		The	country	which	used	to	discourage	tourism,	and	whose	citizens	were	not	allowed	to	travel	away	from	Asia,	were	now	even	being	stimulated	to	travel	the	world.	They	are	big	spenders	and	therefore	many	countries	are	welcoming	them	en	masse,	mostly	for	the	potentials	they	present	for	business	generation.	Many	Chinese	students	are	also	opting	for	a	study	at	European	universities	and	most	of	these	universities	are	doing	a	great	deal	to	attract	these	students.	I	was	sometimes	amazed	at	the	advanced	measures	being	taken	to	lure	Chinese	students.	These	students	are	also	seemingly	happy	to	be	in	the	Netherlands	and	want	to	be	treated	like	an	average	international	student.	Some	of	them	plan	stay	on	staying	on	after	graduation	and	are	thinking	about	taking	up	positions	or	doing	an	internship	in	the	Netherlands	or	in	some	European	country.	There	are	many	programmes	specially	set	up	for	these	students	within	the	Netherlands	and	these	provide	an	interesting	second	choice	for	students	who	fear	returning	to	China.	It	is	not	so	easy	for	students	who	have	studied	in	Europe	to	find	jobs	on	their	return	to	China.	They	have	lost	most	of	their	contacts	during	their	stay	away.	Moreover,	they	have	been	out	of	the	loop	for	potential	employers.		Nevertheless,	there	are	many	Dutch	multinationals	who	have	offices	in	major	cities	in	China.	They	are	familiar	with	the	Dutch	way	of	life	and	some	of	them	even	speak	Dutch.	Their	English	language	level	would	also	have	increased,	so	they	are	better	able	to	find	jobs	with	multinational	companies	on	their	return	home.	Having	said	that,	the	other	dimensions	identified	are	also	crucial	regarding	Chinese	outbound	tourism	and	all	of	them	define	the	Chinese	millennial	traveller	as	having	similar	traits	to	other	international	millennials.	They	seem	to	blend	in,	though	when	they	are	travelling	through	Europe.	I	was	surprised	to	see	that	most	of	the	Chinese	millennial	students	studying	in	the	Netherlands	were	actually	Dutch	students.	Most	of	them	were	girls,	trying	to	find	and	learn	about	their	roots.	These	were	some	of	the	surprises	that	were	revealed	during	the	analysis	of	the	data	collected.		
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BOX	8:	A	REFLEXIVE	REPORT	ON	SETTING	UP	A	PROPAEDEUTIC	AGENDA		One	of	aims	of	this	inquiry	was	to	set	up	a	propaedeutic	vision	for	tourism	studies.	Though	this	was	not	the	initial	aim	of	the	study,	it	ultimately	seems	like	an	appropriate	way	to	expand	on	knowledge	regarding	Chinese	outbound	tourism.		Most	of	the	studies	conducted	on	Chinese	outbound	tourism	are	approached	from	a	quantitative	research	methodological	perspective.	Many	are	also	focused	on	the	economic	values,	and	very	few	examine	the	social	and	cultural	aspects	of	the	Chinese	travellers	themselves.		The	Chinese	millennials	are	also	a	fairly	novel	cohort	and	therefore	very	little	is	known	about	them.	That	is	why	it	was	important	to	examine	these	Chinese	millennial	tourists	themselves,	their	interests,	their	(travel)	behaviour,	and	their	physiognomies.		There	are	numerous	areas	that	can	be	explored	in	this	respect	but	I	have	selected	a	few	that	I	believe	would	be	crucial	to	the	(Chinese)	tourism	industry.	I	also	believe	it	is	important	to	focus	on	the	Chinese	millennials	as	they	are	a	growing	force	within	the	Chinese	population.	Since	they	are	from	the	single-child	policy,	they	feel	a	sense	of	responsibility	to	take	care	of	their	parents,	who	have	invested	heavily	in	them.	Most	of	them	believe	they	do	not	have	a	life	of	their	own,	as	their	parents	are	over-bearing	and	arrange	everything	for	them.	They	do	like	the	independence	they	are	suddenly	given	when	they	arrive	in	Europe	to	study.		As	a	student,	they	are	visited	by	friends	and	family	and	they	act	as	host	to	them,	showing	them	their	new	they	way	of	life,	and	introducing	them	to	their	newly	adopted	home.	They	can	thus	be	interesting	for	tourism	operators	/providers	in	promoting	the	destination.	It	is	also	important	for	these	tourism	operators	and	providers	to	learn	more	about	these	Chinese	millennial	tourists	/	students.	They	could	help	to	promote	the	destination	and	the	destination	can	help	to	make	their	study/standard	of	living	at	the	destination	more	enjoyable.	I	believe	there	is	a	need	for	more	research	in	this	field	and	therefore,	it	is	necessary	to	set	up	a	propaedeutical	research	agenda	that	addresses	these	issues.	I	also	think	new	methodologies	should	be	applied	in	such	studies,	especially	those	using	new	technologies,	as	millennials	are	techno-savvy.	Much	work	needs	to	be	done	particularly	using	new	approaches	and	new	methodologies.	I	will	also	play	an	active	part	of	this	vision	and	I	plan	to	take	on	some	of	these	projects	myself.			
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BOX	9:		AUTOBIOGRAPHICAL	REFLECTION	ON	THE	STUDY	This	research	study	has	been	a	priceless	learning	experience	for	me.	Not	only	have	I	achieved	a	richer	understanding	of	the	nature	of	research	and	of	the	recurring	and	sometimes	shambolic	nature	of	the	research	practice,	it	has	made	me	value	the	overwhelming	generosity	of	my	participants	and	all	those	who	assisted	me	in	this	explorative	voyage.	I	have	learned	that	there	is	a	great	deal	of	fogginess,	especially	regarding	the	different	categories	that	were	initially	thought	to	be	orderly	and	candid.	This	sometimes	proved	frustrating,	confusing	and	tedious.	Consequently,	I	have	made	countless	changes	on	a	daily	basis	and	even	as	I	am	in	the	concluding	stages	of	my	writing,	I	find	myself	making	alterations	to	my	work.	This	might	be	due	to	the	emergent	nature	of	the	study,	but	it	could	also	be	because	of	the	dynamic	topic	that	I	have	elected	to	study.	Nevertheless,	it	is	from	these	muddled	conditions	that	one	tends	to	learn	the	most.	It	is	from	these	moments	of	‘darkness’	that	I	truly	saw	the	light.		At	the	same	time,	this	research	journey	has	supplied	me	with	some	key	notions	which	caused	me	to	examine	my	own	professional	principles	and	generic	standards.	They	have	helped	me	in	constructing	my	personal	guidelines	for	possible	changes	to	my	future	practices.	Starting	with	the	review	of	literature;	this	was	rather	expansive	and	I	realised	that	I	could	have	focused	more	on	the	major	literature	on	the	Chinese	culture	as	by	understanding	this,	it	could,	first	of	all,	have	been	more	useful	to	comprehend	the	activities	that	this	group	undertakes	when	abroad.		Furthermore,	philosophical	assumptions	which	I	had	concerning	Chinese	outbound	tourists,	that	they	were	largely	interested	in	Europe	because	of	its	ancient	history	and	its	shopping	facilities,	have	taught	me	that	although	these	are	still	activities	that	are	practiced	by	this	group,	they	are	no	longer	the	sole	reasons	for	Chinese	tourists	to	visit	Europe.	The	cohort	of	Chinese	millennials	and	the	Free	Independent	travellers,	are	increasingly	choosing	to	go	off-the-beaten-track,	in	search	of	unique	experiences,	and	are	re-making	their	world,	and	gaining	novel	‘worlds’	as	they	travel.	One	way	of	doing	so	is	by	interacting	with	the	locals	and	trying	out	local	cuisines.	I	have	also	gathered	that	Chinese	millennial	tourists	are	not	all	the	same	regarding	habits	and	customs.	They	are	roughly	divided	into	three	cohorts	who	seek	for	different	experiences	when	travelling	through	Europe.		I	have	provided	a	reflexive	report	for	most	chapters.	These,	I	hope	will	provide	the	reader	with	clear	insights	into	my	research	journey.			
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BOX	10:	VIDEOS	AND	MOST	RELEVANT	WEBSITES	USED	IN	THIS	STUDY	Video	on	Chinese	millennials	by	Jessica	Sun.	Jessica	is	married	to	Ed	Sanders	and	together	they	promote	the	Netherlands	to/in	China.	Here,	Jessica	gave	a	presentation	at	the	China	Meet-Up	at	the	NHTV	University	in	Breda,	the	Netherlands,	where	she	shares	her	experiences	of	living	in	the	Netherlands.		Ed	Sanders	was	also	very	helpful	in	providing	valuable	insights	into	this	study	and	is	sourced	accordingly	under	Sanders	(2016).	
Important	videos:	
The	Story	of	China	by	Michael	Wood	and	directed	by	G.	Branigan	(2016)	Motion	Picture	and	YouTube	video-clips.	https://www.youtube.com/results?search_query=the+story+of+china+with+michael+wood	[Retrieved	May	2017].	Giethoorn:	a	tiny	village	in	the	North	of	the	Netherlands	where	Chinese	tourists	flock	each	year.	https://www.youtube.com/watch?v=eROzMwtIeNA	Giethoorn	video-clip:	Giethoorn,	North	Holland	close	to	Amsterdam,	Netherlands	–	a	must-see	for	Chinese	millennials:	https://www.youtube.com/watch?v=T5uXOOvH_YQ	Makers	of	Ni	Hao	film	about	the	Chinese	visitors	to	Giethoorn:		https://www.youtube.com/watch?v=zr7QW8CNmrw	video-clip:	interview	with	Gabrielle,	founder	of	the	magic	“Giethoorn”	https://www.youtube.com/watch?v=BFbkwZjwQ3Q	Bloomberg	media	on	China’s	millennials	are	driving	World	Travel	Growth:	https://www.bloomberg.com/news/articles/2017-09-21/china-s-young-globetrotters-are-driving-world-travel-gains	videos:	the	image	of	the	Netherlands	https://www.youtube.com/watch?v=FwkfsqGp3qo	https://www.youtube.com/watch?v=XNCSTVOcSq8			
	
	
N.B.	Appendices:	see	thesis	supplement	attachment.	
